
Syllabus of 

China Studies: Industry, Society and Culture 
1. Course Number: 80160433 
2. Prerequisite(s): None 
3. Credits: 3 
4. Target Student:  
International Master of Engineering Management Students or other International 
Postgraduate/Senior Undergraduate Students 
5. Course Objective:  
From historical, political and economic perspectives, this course mainly introduces 
the industry, society, and culture of China. Combined with seminars, visits and field 
studies, students are expected to have an in-depth understanding of China's historical 
development, social environment, culture, industrial development, international 
exchanges and cooperation. 
6. Course Syllabus: 

Week Topic 

1 

Chapter I:  Chinese Culture 

Understanding Chinese Culture: Historical Perspective 1  

2 Understanding Chinese Culture: Historical Perspective 2 

3 Understanding Chinese Culture: Historical Perspective 3 

4 

Chapter II:  Chinese Society 

Understanding the Current Chinese Society: Historical 
Perspective 1 

5 Understanding the Current Chinese Society: Historical 
Perspective 2  

6 Understanding the Current Chinese Society: Political and 
Economic Perspectives 

7 Learn Chinese History by Visiting National Museum 

8 

Chapter III: Chinese Industry 

Chinese Industry: Infrastructures 

9 Chinese Industry: Basic Industrial Sectors 

10 Chinese Industry: Construction Sector 

11 Chinese Industry: Manufacturing Sector 

12 Chinese Industry: Digital Economy 



13 
Chapter IV: Field Study 

Field Study of traditional Rural Industry and Society in 
North China 

14 Field Study of Urban Industry and Society in South China  

15 
Chapter V: International 
Exchange and Cooperation 

Belt & Road Initiatives----Opportunities and Challenges 

16 China’s Industrial Modernization in the past decades and 
future 

17 Exam Final Report 

 
7. Grading Policy: 
Homework:    30%  
Research Projects:     20% 
Final Exam:    35% 
Field Study Report:  10% 
Class Participation:   5% 
______________________________ 
Total             100% 


